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MATCHing TARGETs

Computer was commonly used
in AIESEC in 1990's

Information systems

There was a short period of return to MATCH in August 1990 due to the lack of confidence in the
new TARGET system as well as lack of documentation and numerous ongoing debugging activities.
Throughout the presence of TARGET as the information system for AIESEC during the early 1990's,
loss of focus on the relevance of exchange brought mindsets away from its development. TARGET
underwent many diverse and radical changes with at least three new versions. A prominent one was
TARGET 96 which worked towards paperless administration with the use of diskettes containing data
files. Henceforth, matching runs were reduced from days into a matter of hours.

Almost simultaneous with TARGET 96, a move of the exchange system throughout 1995 and 1996
from TARGET to AIESEC Global Information Systems (AGIS) to embrace the internet technology came
with successes. For instance, the use of file type protocol (FTP) to retrieve materials, Internet Relay Chat
(IRC) to run real-time online meetings and open access to the international website www.aiesec.org to 70
countries were achieved. Aside from AGIS becoming the way we manage the International Traineeship
Exchange Programme (ITEP), a large sum of LC budget usually went to expenditures for communica-
tions e.g. mail, telephone and fax therefore justifying this move. Later on, the name AGIS was changed
into Insight.

Insight had the main advantage of data sent through interet and continuous matching took place
unlike with TARGET where the match was made at specified periods. Yet, the achievements of Insight

were shortlived and overshadowed by a lot of bugs, questions and mistakes. Thus, it soon developed
into Insight Il at the end of the decade.
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For InBev, one of the world's leading brewery companies, the Global Exchange Partnership with AIESEC
has truly been a journey of shared experiences. The partnership kicked off with a commitment of 12
interns at the International Congress in Germany in 2004. Since then, more than 25 AIESEC members
have joined InBev each year from around the world, and the experiences have been as enriching for
InBev as they have for the interns themselves.

The partnership has been a win-win from the beginning. Not only does InBev offer challenging interna-
tional exchanges for AIESEC, but InBev is also proud of its record for retaining those interns in full-time
positions in their respective home countries. Additionally, InBev has provided both local and international
support, notably at AIESEC's International Congresses and International Presidents Meetings. At the
same time, AIESEC has fueled a consistently strong pipeline of outstanding talent. It has also given the
AIESEC Interns in Inbev, 2005/06 company and its executives a unique window on the world of today's young adults.

As a result of this journey traveled together, there are a growing number of AIESEC Champions at InBev.
Successful internships create a domino effect of increased demand for talent from AIESEC. With their
passion for learning and desire to make a difference in the world, AIESEC members create a lasting
impression on the people they have met at InBev. And with a mission to leave a legacy in their own
right, many at InBev will tell you their experience with AIESEC has helped confirm their confidence that
the future is in good hands.
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Introduction

The new millenium

A time for breakthroughs. A time for constructive strategies.

The year 2000 onwards brings forth endless possibilities
as AIESEC continues in its constant strive for peace and
fulfilment of humankind’s potential.
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